M A R M A L A D E Case Study: Jamie Cullum, The Pursuit
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The Brief:
To produce a consolidated 360° visual brand identity that works
across all mediums: Music Video, Album Packaging, Website and

Brand bible
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The Solution:

All the design was inspired by the piano and it’s keys. The alphabet
we developed contains piano parts which form a secret code, that will
allow for marketing and press activity to take place after the album

launch
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